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Abstract
The introduction of entrepreneurial courses in schools and
universities constitutes a vital part of the programme of economic
reconstruction of the European Union. In order to create new job
positions, to increase the rate of development and to improve the
competitive status of the European Union, we need to create new
generations of businessmen who will be prepared to be innovative, to
experiment, to detect business opportunities and to take risks.
In most of the European countries there is a commitment to promote
entrepreneurship and innovation. The same happens in Greece,
especially through the new Operational Programme “Education and
Lifelong Learning”, which has established from 2003 the teaching of
entrepreneurship courses at Universities and Technological Educational
Institutes of Greece. However, reports by the European Commission on
entrepreneurship studies point out the ineffectiveness of the
traditional teaching methods and the need for adopting new,
interactive and creative educational media, which will not only
provide the technical knowledge for the foundation of a business, but
will also train the students in acquiring entrepreneurship skills.
In the framework of this prospect, this article examines how cinema
can function in Greece as an alternative training tool for
familiarizing young people with the concepts, the practices and the
perceptions of entrepreneurship. Apart from the conventional teaching
methods, Greek cinema is another –as yet unexploited– teaching tool in
entrepreneurship studies. As a case study we use the example of
popular Greek cinema (1950-1970), which due to its huge popularity
influenced the public, while at the same time maintaining a close
relationship with the economy of its period, functioning educationally
for the spectators.

Key-words: business studies, training tools, Greek cinema,
entrepreneurship education, popular Greek films, business films
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